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Changing Context

Trump has declared a 'national energy
emergency.' What does that mean?

Trump administration cuts
environmental justice programs at EPA,
DOJ

Climate Resilience Gaining

Momentum as an Environmental
Priority

More than 75% of CFOs Expect to Increase or Maintain
Sustainability Investment After Trump Election: BDO Survey

Companies boost social and climate
reporting amid ESG backlash
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Changing Context

» Brands typically post an average of 5 times per week on Instagram and 2 times per week on
TikTok.

« The average number of likes per post on TikTok is about 3,092, while Instagram posts receive
approximately 395 likes on average.

» TikTok posts average 66 comments each, representing a 73% increase YoY, Instagram posts
average 24 comments, showing a 33% increase YoY.

» Impressions on Instagram have increased by 13% YoY, while impressions on TikTok have
remained relatively stable.

Source: 2025 Social Media Benchmarks Report, Social Insider
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Zoom Poll Question #1

Do you believe your firm has a strong agreed upon definition of
‘sustainability’ internally across the business?

mYes m NO m Not sure

>
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What Members Said in 2020

Do you believe your firm has a strong agreed upon definition of
‘sustainability’ internally across the business?

mYes m NO m Not sure
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Defining Corporate Sustainability

= Areview of several definitions of corporate sustainability reveals some common elements:
v Integration into business strategy and operations

Inclusion of financial, economic, social, and environmental factors

Addressing multiple stakeholders

Risks and opportunities

NSERNEENERN

Promoting long-term value

= The Conference Board definition takes these elements into consideration:

“Sustainability encompasses the full range of initiatives designed to promote the long-term
welfare of a company, its multiple stakeholders, society at large, and the environment.”
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Zoom Poll Question #2

Is your firm reevaluating its definition of sustainability based on the
policies of the new U.S. administration?

mYes m NO m Not sure
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Fewer companies are publishing “ESG” reports

Analysis of S&P 100 sustainability reporting: Terminology in report title
60%
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20 ESG

Report
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Note: Analysis of 96 S&P 100 companies, that issue an annual ESG/sustainability report in PDF format
Source: The Conference Board, 2025
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“Sustainability” is the predominant terminology in report titles

Analysis of S&P 100 sustainability reporting: Terminology in report title

50% Sustainability
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Note: Analysis of 96 S&P 100 companies, that issue an annual ESG/sustainability report in PDF format
Source: The Conference Board, 2025
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About 40% of S&P 100 firms still use the terminology of “ESG” in some fashion

Analysis of S&P 100 sustainability reporting: Use of "ESG" terminology anywhere in report
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Note: Analysis of 96 S&P 100 companies, that issue an annual ESG/sustainability report in PDF format
Source: The Conference Board, 2025

13 ©2024 The Conference Board, Inc. | ConferenceBoard.org



THE CONFERENCE BOARD @

orks and

ations




Most US public companies adhere to voluntary reporting frameworks

Adherence to reporting frameworks, Russell 3000, 2021-2024
2021 2022 [ 2023 2024

65%
58%

GRI SASB TCFD

Source: ESGAUGE/The Conference Board, 2025

CDP

SDG Target

Adherence to reporting frameworks, S&P 500, 2021-2024
2021 2022 2023 | 2024

84%85%

70% /2% 71%

68%69%

GRI SASB TCFD CDP SDG Target
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References to new or impending disclosure regulations are increasing

Analysis of S&P 100 sustainability reporting: reference to reporting regulations
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Note: Analysis of 96 S&P 100 companies, that issue an annual ESG/sustainability report in PDF format
Source: The Conference Board, 2025
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Zoom Poll Question #3

Overwhelmed by challenges 14%

How would you describe
your feelings about
sustainability reporting
compared to last year?

Excited about progress 3%

Uncertain

No significant change 10%

More concerned 31%

More optimistic 7%
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Disclosure of environmental metrics is a common practice

Analysis of S&P 100 sustainability reporting: environmental metrics

Scope 1 GHG emissions Scope 2 GHG emissions Scope 3 GHG emissions Energy consumption
e ———
50%
0
2020 2024
Water usage Waste generation Biodiversity metrics
50%

/

2020 2024

Note: Analysis of 96 S&P 100 companies, that issue an annual ESG/sustainability report in PDF format
Source: The Conference Board, 2025
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The proportion of companies disclosing GHG emissions has steadily increased

Percentage of companies disclosing greenhouse gas (GHG) emissions, by scope and index, 2021 — 2024

2021 2022 2023 | 2024

92% 93%

76% 76%

73% 72% 72%

65% 64%

51%

40% 42%

31% 32%

Scope 1 Scope 2 Scope 3 Scope 1 Scope 2 Scope 3
Russell 3000 S&P 500

Source: ESGAUGE/The Conference Board, 2025
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The largest companies are increasingly disaggregating scope 3 into categories

Analysis of S&P 100 sustainability reporting: scope 3 emissions

Scope 3 - no disaggregation Scope 3 - some disaggregation Scope 3 - full disaggregation
60%

40

20

2020 2024

Note: Analysis of 96 S&P 100 companies, that issue an annual ESG/sustainability report in PDF format. Analysis only reflects those companies that disclose scope 3 emissions data.
Source: The Conference Board, 2025

21 © 2024 The Conference Board, Inc. | ConferenceBoard.org




Disclosing external assurance for GHG emissions is on an upward trend

Disclosure of assurance for GHG emissions data, Russell 3000, 2021-2024 Disclosure of assurance for GHG emissions data, S&P 500, 2021-2024
. 2021 . 2022 . 2023 2024 . 2021 . 2022 . 2023 2024
61%
59%

26%
21%
0 0
7% 7% 6%
4%
1% 2% 2% 2%
r——
Limited assurance Reasonable assurance Limited assurance Reasonable assurance

Source: ESGAUGE/The Conference Board, 2025
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Inclusion of DEI in sustainability reporting has dropped marginally in 2024

Analysis of S&P 100 sustainability reporting: additional themes

Corporate citizenship / Diversity, equity and Supplier diversity Corporate governance
philanthropy inclusion (DEI)

/\ -
80%

60/

2020 2024

—

Note: Analysis of 96 S&P 100 companies, that issue an annual ESG/sustainability report in PDF format.
Source: The Conference Board, 2025
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50% of S&P 100 companies adjusted public climate targets in 2023 or 2024—
although most did so to accelerate or enhance goals

For 50% of analyzed companies that adjusted public climate target between 2020-22 period and 2023-24 period

Completed target 11%
Enhanced/accelerated RY&A

Delayed/weakened 28%

Removed target 14%

Note: Analysis of 96 S&P 100 companies, that issue an annual ESG/sustainability report in PDF format.
Source: The Conference Board, 2025
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Zoom Poll Question #4

How would you Innovative - Ineractive, using diverse styles and
describe your firm’s tones

current approach to

storytelling in reporting,

ranging from traditional

to more innovative Creative - Highly visual with expanded storytelling 26%
styles?
Experimental - Some ues of narratives and case 370
studies

Traditional - Data-heavy with minimal storytelling 37%
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Approaches to sustainabllity reporting and
have evolved over time

Tone & Style

storytellinc

Overall Trend

Visuals & Design

Use of Case
Studies

Interactivity & Data
Presentation

2020 Traditional, data-heavy
reports with minimal

storytelling.

2021 Experimental, some
narratives and case

studies.

2022 Creative reporting,

expanded storytelling

2023/2024 Innovative, interactive,

some recalibration

Formal, compliance-

driven, investor-
focused.

Formal, but more
narratives and case
studies.

More engaging;
some rebranding
from “ESG”

Diversity of styles
and tones.

Note: Analysis of 96 S&P 100 companies, that issue an annual ESG/sustainability report in PDF format.

Source: The Conference Board, 2025

Basic visuals and
charts.

More infographics
and images.

Highly visual, more
engaging layouts.

Emerging
interactive reports.

Limited.

Emerging, but often
brief.

More frequently
used to highlight
impact.

Widely used, often
tied to corporate
strategy.

Static reports,
conventional tables.

More readable
summaries.

Emerging tendency
for dynamic
dashboards.

Emerging online
reports.
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Approaches to sustainability reporting and storytelling
can vary by industry

Industry

Case Studies & Stories

Visuals & Infographics

Tone & Style

Interactivity

Technology

Consumer Goods/Retail

Healthcare/Pharma

Financial Services

Industrial/Manufacturing

Energy (Oil & Gas, Utilities)

Note: Analysis of 96 S&P 100 companies, that issue an annual ESG/sustainability report in PDF format..

Source: The Conference Board, 2025

High: Frequent impact
stories (e.g., how tech solves
sustainability issues).

High: Community and
consumer-focused case
studies (sustainable
products, community
programs).

High: Patient and community
health stories, humanitarian
impact.

Low-Moderate: Few case
studies; focus on finance
metrics and risk.

Moderate: Project case
studies (factory emissions
cuts, safety initiatives).

Moderate: Some case
studies, often about
technology pilots (carbon
capture, community
investment).
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High: Design-heavy reports
with charts, icons,
illustrations.

High: Colorful visuals,
campaign-style imagery.

Moderate: Use of photos
(patients, scientists), clear
charts.

Moderate: Conservative use of
visuals (graphs, tables).

Moderate: Infographics to
explain processes, images of
facilities.

Moderate: Visuals of
infrastructure, operations,
data-heavy charts.

Inspiring, future-oriented:
Narrative, innovative, public-
friendly.

Engaging and optimistic;
frames sustainability as core to
brand values.

Empathetic and responsibility-
focused tone — mix of formal
reporting and humanizing
stories.

Formal, investor-focused tone
emphasizing risk and returns.

Balanced tone - informative
and pragmatic, less flowery.

Formal and technical,
emphasizing engineering and
safety.

Medium-High: Many have
web-based interactive reports
or dashboards.

Medium: Some interactive
elements like online portals or
story maps.

Low-Medium: Predominantly
static reports with data
appendices.

Low: Little to no interactive
reporting; PDF reports
dominate.

Low-Medium: Mostly
traditional format; a few online
highlights.

Low: Traditional reporting
format (PDF with data);
minimal interactivity.
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Corporate Responsibility

W AWARDS DINNER

Honoring Leadership in Responsible Business
Wednesday April 23rd | New York City

For information on sponsorship and

..
attendance, please contact: bteagle@tcb.org THE CONFERENCE BOARD @




2025 Corporate
Responsibility Summit

Accelerating Impact Through
People, Policies, and Purpose

April 24 - 25, 2025
Westin New York at Times Square
New York, NY

Register now at
www.ConferenceBoard.org/corporate-responsibility
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REAL-TIME DATA AND ANALYTICAL TOOLS

TCBBenchmarking@ - 2%

POWERED BY

ESGAUGE

The most powerful and comprehensive benchmarking tool available
Benchmark against any public company peer group you choose with customization, speed, and ease

Why it's comprehensive: Why it’s powerful: Trusted By
One platform to benchmark: Our platform enables you to: E);(onMobil amazon
« Shareholder voting - Create peer groups based on size,

- Board composition and governance industry, and financial performance United SN
practices - Access live data Airlines S
- Executive compensation « Go straight to the underlying source 3
« Director compensation through hyperlinks ; Pﬁzer NETFL|X
- Human capital and social practices - Easily generate reports
- Environmental practices - View broader trends across the ' Freddie
« CEO profiles and succession S&P 500, S&P MidCap 400, 0 Mac

Russell 3000, and Small Cap 600
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