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Consumers Would Rather Use Less Energy

Than Pay More Taxes for the Environment
Updated 14 September 2023

Insight for What’s Ahead

The Consumer Confidence Survey® of 2,145 US respondents shows most consumers
are willing to change their energy consumption at home, while fewer are willing to change
their habits/lifestyle or try sustainable brands/products.

Price and convenience are important to consumers
in making changes to benefit the environment

Q: Which of these actions would you be willing to take if you believed it 55 and
would lead to a positive impact on the environment? (Select top 3) Total Under35 351054 over
Adjust room temperatures by 5 degrees to save energy 45% 28% 38% -
Drive less, walk or cycle more 40% 36% 40% 42%
Try to buy products with no packaging 34% 29% 30% 38%
Try to buy brands from companies focused on sustainability 34% 32% 35% 34%
Use natural ways to heat and cool your home (e.g., shade trees, insulation) 31% 37% 32% 28%
Eat substantially less meat 26% 27% 25% 26%
Install solar panels on my house 25% 33% 32% 19%
Mostly purchase used or vintage clothing 21% 21% 22% 21%
Use airplanes much less frequently for travel 18% 17% 18% 19%
Stop using a gas oven 13% 21% 14%
Pay more taxes to fund clean energy sources 12% 20% 14%

Based on 2,145 US respondents
Source: Consumer Confidence Survey®, The Conference Board, August 2023

Looking Ahead

= Price and convenience are important motivators of change. An earlier survey by
The Conference Board showed that most consumers are concerned about and have
been affected by climate change. Businesses should explore which environmentally
friendly changes their target segments would be willing to make and consider
augmenting products/services to aid these lifestyle changes. Products and services
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that not only benefit the environment but also creatively cater to the demands of
convenience and affordability can tap into this market.

= Consumers are reluctant to pay higher taxes for clean energy. Paying more
taxes to fund clean energy sources ranked lowest (12 percent) among changes
people would be willing to make to positively affect the environment. This reluctance
could pose a challenge to government efforts to push clean energy. To navigate this,
government agencies should find a balance between funding environmental
initiatives and minimizing the financial strain on taxpayers.
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