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As CEO and co-founder of Caliber, the Copenhagen-based stakeholder intelligence
platform, Shahar helps organizations build stronger, more trusted relationships with the
people who shape their success.

Under his leadership, Caliber has become the world’s leading platform for measuring and
understanding what stakeholders think, say, and do — empowering businesses to make
better decisions through better data.

Shahar holds an MBA from Columbia Business School and brings more than 20 years of
experience from leading consultancies in New York, London, and Copenhagen, where
he advised many of the world’s largest companies on marketing, communications,
business strategy, and stakeholder relations.

As a frequent speaker, writer, and educator, Shahar has shared his insights on brand,
reputation, and stakeholder intelligence to outlets such as CNBC, CNN, the Financial
Times, Fortune, and Reuters. He teaches a course on brand and reputation
management as part of the executive MBA program at Quadriga University in Berlin.
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