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Research Insights and Top-Line Indicators from The Conference Board

Essential economic data coupled with superior business 
management research and insights

Over 1,000 references from the world’s most widely quoted 
private source of management and economic intelligence

New: Historical economic data in easy-to-use formats, 
including The Conference Board Leading Economic Indexes 
and the widely watched Consumer Confidence Index ®

Accessible, affordable, and authoritative 

research for colleges and universities



For more information and to subscribe, visit 
www.conferenceboard.org/beportfolio.htm

New: Economic data in historical context
For years, college and university libraries have benefited from the superior business management and 
economic research and insights of The Conference Board. Now, we are adding historical data for our economic 
indicators. These important barometers are relied on by governments, CEOs, economists, risk and portfolio 
managers, and others who track economies and markets. The Conference Board is making this top-line dataset 
available in user-friendly Excel spreadsheets and proprietary charts. It includes:

The Conference Board 
Composite Indexes for the United States

• The Conference Board 
Leading Economic Index® (LEI)

• The Conference Board 
Coincident Economic Index® (CEI)

• The Conference Board 
Lagging Economic Index® (LAG)

Data series: 1959 – present

The Conference Board
Employment Trends Index™ (ETI)

Data series: 1973 – present

Consumer Confi dence Index (CCI)

• Consumer Confidence Index

• Present Situation Index

• Expectations Index

Data series: 1967 – present

The Conference Board 
Measure of CEO Confi dence™

Data series: 1976 – present

The Conference Board 
Total Econonomy Database 

Macroeconomic time series on global 
output, input, productivity, and growth 
accounting for over 100 countries



For more information and to subscribe, visit 
www.conferenceboard.org/beportfolio.htm

The best business and economic research
Our business management research includes full Research Reports, Executive Action series, and Directors 
Notes from our Governance Center. In addition, we offer access to The Conference Board Review, our lively 
magazine of topical business ideas and opinion (online and quarterly print editions).

Some recent report titles:

Corporate Leadership 

• CEO Challenge 2011: 
Fueling Business Growth with

Innovation and Talent Development

• Poison Pills in 2011 

• The Role of the Board in Turbulent 
Times: Leading the Public Company 

to Full Recovery

• Building an Ethical Company

Economies, Markets 

& Value Creation

• Performance 2011: Productivity, Employment, and 
Growth in the World’s Economies

• Where Are the Jobs?

• The Great Recession and Household Savings

• Labor Market Transitions: from Recession to Recovery

The Conference Board Economics Watch™ 

Concise compilations of key economic analyses, 
and data sets of the current economic environment. 

Economics Watch – U.S. View (Monthly)
Economics Watch – European View (Quarterly) 

Economics Watch – Asia-Pacific View (Quarterly)

StraightTalk® from Chief Economist Bart van Ark 
Timely discussion and analysis of the current

economic environment. 

EUROPEAN ECONOMIC 
RESOURCES

The Conference Board 
Leading and Coincident 
Indexes: Euro Area, France, 
Germany, Spain, and the 
United Kingdom.

Access these indicators and 
the latest information on our 
economics programs at 

f

The Conference Board Leading Economic Index™ 
for the Euro Area signals a recovery.

Private demand in Europe faces head 
winds as the effects of fiscal stimuli fade 

Source: The Conference Board

IDEAS AND OPINIONS FOR THE
WORLD'S BUSINESS LEADERS
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StraightTalk®

From The Conference Board Chief Economist Bart van Ark

V21 N8  November 2010
Bart van Ark chief economist 
Eliza Winger economist 
Timothy Dennison editor 
Peter Drubin design 
Pam Seenaraine production

An Optimistic Outlook for 2020, but Emerging Economies Face Downside Risks - The world economy will grow faster in the second decade of the twenty-first century than it did in the first - Unprecedented shifts in the distribution of global output may raise emerging economies’ share of global 
output to 60 percent by 2020 - Global growth will slow from 4.5 percent in 2010 to 4.2 percent in 2011

The world economy is expected to grow at 4.4 percent from 2010 to 2020, which is about 0.7 percentage 
points faster than it grew from 2000 to 2010. Even if 2009 and 2010, which marked the recession in 
advanced countries and a growth slowdown around the world, are excluded, global growth during the 
2000–2008 period (4.1 percent) was not as good as growth in the second decade of the new century is 
expected to become. Underneath the aggregate numbers, however, there are large and continuing shifts 
in the centers of gravity of global production. Advanced economies as a group will contribute less than 
1 percentage point to the global growth rate during the next decade, whereas 3.4 percentage points will 
come from emerging economies. China and India will account for half of global growth during the next 
10 years. The share of emerging economies in global output will also increase—from 40 percent in 2000 
to 60 percent in 2020.

Yet, despite—or because of—their rapid growth, emerging economies, and especially China and India, 
will face the highest downside risks challenging the relatively optimistic global growth projections. A 
more pessimistic scenario for these economies, which assumes uncontrolled inflation, asset bubbles, or 
a failure to absorb large fluctuations in capital flows, would reduce global growth for the next decade by 

The Conference Board 
Global Economic Outlook 2011



“ StraightTalk is a good way to keep up with what’s happening to the 
economy — and an intelligent discussion of what’s in store — when 
you don’t have the whole Federal Reserve staff to do it for you.”

Paul Volcker
First Chair of the President’s 

Economic Recovery Advisory Board and 
former Chairman, Federal Reserve 

Human Capital

• Is Age Really Just a Number? 
Investigating Approaches to 
Employee Engagement

• Growing Talent for Succession

• Strategic Workforce Planning in 
Global Organizations

• Social Networking: How Companies 
Are Using Web 2.0 to Communicate 
with Employees

High-Performing Organizations

• Creating the Bullet-Proof Business Model

• Good Execution Isn’t Just Stuff Leaders 
Delegate

• Managing Brands in a Topsy-Turvy 
Marketing Environment

• Building Risk Awareness into 
Performance: Integrating ERM 
and Performance Management

“ The Conference Board reports 
have clout and credibility.”

CBS News

research report

Working at the Intersection of Human Resources, 
Ethics, and Compliance – the Need for Collaboration

Trusted Insights for Business Worldwide
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research report

A Global Barometer for Measuring Employee Engagement
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F ace it: employees talk to each other, whether it’s via 

cell phone, e-mail, instant message (IM), or social

networking platforms such as Facebook or LinkedIn.

And they might not just be making lunch plans with colleagues

while communicating on Facebook—they could also be

collaborating on work-related projects, generating ideas, or

engaging in idle chatter—and inadvertently sharing company

secrets with their non-work “friends.”

So what’s the best way to prevent employees from talking shop

over publicly accessible channels? Create an appealing means

of communication through the company’s intranet.

“Social media connects people with people, people with ideas,

and people with teams. It promotes two-way dialogue,” says

Michael Rudnick, global intranet and portal practice leader 

for Watson Wyatt Worldwide, a global consulting firm focused

on human capital and financial management. “So, why not have

it in house too?”

Social Networking
How Companies Are Using Web 2.0 to Communicate with Employees
by Sheri Rothman

Companies that have created an in-house social networking site find that it
keeps collaboration inside company firewalls, gives them a leg up on the war
for talent, improves internal communications, and boosts employee engagement.

Trusted Insights for Business Worldwide

Executive Action Series

no. 315  november 2009

Editor’s note: This Executive Action report is based on presentations and discussion that took place during
the Corporate Communication and Web 2.0 Conference held by The Conference Board in May 2009.
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research working group report

Strategic Workforce Planning in 
Global Organizations



In 1996, The Conference Board assumed 
responsibility for the Leading Economic Index 
for the United States from the U.S. government. 
Today, The Conference Board produces 
Leading Economic Indexes for 10 countries 
and the Euro Area that inform and complement 
our groundbreaking research in business, 
economics, and management.

We give you the numbers and 
we explain what they mean.



The Conference Board creates and disseminates knowledge about management and the marketplace to 
help businesses strengthen their performance and better serve society. Working as a global, independent 
membership organization in the public interest, we conduct research, convene conferences, make forecasts, 
assess trends, publish information and analysis, and bring executives together to learn from one another. The 
Conference Board is a not-for-profit organization and holds 501 (c) (3) tax-exempt status in the United States.

Copyright © 2011 by The Conference Board. All rights reserved. The Conference Board, the torch logo are 
registered trademarks of The Conference Board, Inc.

THE CONFERENCE BOARD, INC. www.conferenceboard.org

AMERICAS + 1 212 759 0900 / customer.service@conferenceboard.org

ASIA-PACIFIC + 65 6325 3121 / service.ap@conferenceboard.org

EUROPE/AFRICA/MIDDLE EAST + 32 2 675 54 05 / brussels@conferenceboard.org

SOUTH ASIA + 91 22 23051402 / admin.southasia@conferenceboard.org 

THE CONFERENCE BOARD OF CANADA + 1 613 526 3280 / www.conferenceboard.ca

6/11

Printed and bound by Villanti & Sons, Printers, Inc., a Green-e® certified 
Marketplace and FSC-certified printer. This document is printed on 
Mohawk Options paper, which is 100 percent post-consumer waste fiber, is 
manufactured with wind power, and is process chlorine free. The paper is 
certified by Green Seal and SmartWood to the Forest Stewardship Council 
standards. Manufactured using 100 percent certified renewable energy, 
no-VOC inks, and no film-process chemical.

For more information and to subscribe, visit 
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The source
The Conference Board is a global, independent business 
membership and research association working in the public 
interest. Our work is informed by a cross-industry perspective and 
enhanced by contributions from the world’s leading companies. 
We take the real-time pulse of senior executives and continuously 
engage in addressing their most pressing business issues. The 
Conference Board is a non-advocacy, not-for-profit entity holding 
501(c) (3) tax-exempt status in the United States.

How it works
All faculty, students, staff, and authorized users on your network 
can access the Business & Economics Portfolio through 
authorized IP addresses — no passwords necessary. Reports are 
formatted as PDF files. Economic indicators are in Microsoft Excel 
spreadsheets and charts. 

Economic data are provided for analysis purposes only, not for 
redistribution, publishing, databasing, or public posting without 
express written permission. Librarians may print individual articles 
for delivery under their interlibrary loan procedures. No electronic 
forwarding of material is permitted. We provide usage reports 
when requested. We consider each contiguous campus in a city 
area as one site. Every site requires a separate membership, 
but there is no size limit on the network of users at each site. In 
some instances, satellite campuses can be included in a single 
contiguous campus membership.

Special access for educators
The Conference Board regards educational institutions and 
libraries as partners in our mission to help businesses enhance 
performance and better serve society. We subsidize Educational 
Associate membership so users can access the same quality 
research as industry and government leaders. We offer annual 
site licenses for the Business & Economics Portfolio exclusively
to educational institutions and libraries.

Add the Business & Economics Portfolio to your collection. 
Subscribe online at www.conferenceboard.org/beportfolio.htm 
or return the subscription reply.

Educator discount for The Conference Board conferences — 
50 percent off our member rate for all faculty and staff. 

Questions?
Contact us directly at +1 212 339 0340 or 
edu.associates@conferenceboard.org

Subscribe today
www.conferenceboard.org/beportfolio.htm or return 
the membership reply. Once you subscribe, an invoice will 
automatically be sent to your “bill to” contact. Authorized 
vendors may also subscribe on your behalf.


